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NUDGING

Aspect of the decision environment altering people's
behaviour in a predictable way without forbidding any

options or significantly changing economic incentives
(Thaler & Sunstein, 2008)
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NUDGING IN GOVERNMENT

Nudge units —— UK, NL, etc.
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Moral nudging Norm nudging
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Benefits for individual  Social pressure &
& society appropriate within-
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MORAL NUDGE

Walking/Cycling Public Transport Car Sharing

Physically and mentally healthier: Benefits during the ride, you can... Impact Comfort

é E Work “ Watch series i-i M::;';}‘:w °

—= =2
Those who are active for A frequent cyclist weighs 47% 70% E 0
30 minutes a day have on average four kilos less .
| d | Less frequent Less car
::: o;t;eespsreasr;m: ower than a motorist. Be n Eﬁts fo r yo u r h ea Ith : car use ownership Always a par-  Alwaysacar  Vehicle to suit

A shared car replaces king space available your situation

Active commuting _ 4115
private cars

* Reduces the average number of sick days by one per year
* Reduces the risk of:

Walking to and from a Peaple who travel to

stop/station gives you rk by pabll 3 i 1
1.Ca rdio\r'ascular diSEBSES more phys]cm acﬁvit-{_ :;}I'T h;;z: I(:'::er:_]g;" lea ble nelgh bo rh ood
2. Osteoporosis (bone decalcification) and a lower fat per- - N ~ 7 .
3. Being overweight centage than those Up to 180m? of New contacts in Better air quality
: who drive to work. .
4.Hiehblood pressure space freed up your neighbor-
5. Colorectal cancer h h
6. Type 2 diabetes per shared car ood
- . o -2
. 59
More fun and cheaper! Benefits for your health: _ & @t e
I - Financial Climate
Average CO2 emissions in grams per km per =
person, at average occupancy: : E * Save about 3000 euros * Fewer raw materials needed
No traffic jams Reduces air pollution of More cost effective 150 e per month ‘ * Less energy needed for pro-
ublic spac » Lower costs for society duction
100 * 21% less CO2 emissions per
2 ~——] car sharer
) -‘-
The space taken up by 40 people sitting alone in H-
0 their cars compared to the space needed for 40 H

Tram Train Bus Car people together on the tram.
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NORM NUDGE

Flemish Government

Household Transport Report

This is the result of a study
by the Flemish govern- e Maandelijkse uitstoot CO2 door transport
ment aimed at helping you
understand and reduce
your transport emissions.

This applies to the entire 8 200 1
household and was calcu- 2
lated for all of Flanders.
o | m 5

400

Here you can see how you Januari Moart Mei ) Juli  September
compare to your neigh- Februori April Juni Augustus  Oktober
bors.

) Uw huishouden @ Uw buurtbowonars

@ You use 7% more CO2 than
your neighbors

34% of your By choosing more sustainable
neighbours 0 options for travel, you could
emit 26% less CO2.

make daily use of public

transport

63% of your
neighbours

walk or cycle daily to work, 2 6 ?/
shop, or for hobbies 0O

17% of your
neighbours

have a car-sharing option
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Interest in mode
Active travel
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Overall benefits

Safety

Relaxing

Attractiveness

Preference
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PAIRED SAMPLE T-TESTS
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MULTIPLE REGRESSION
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CONCLUSION
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