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NUDGING

Aspect of the decision environment altering people's 
behaviour in a predictable way without forbidding any 
options or significantly changing economic incentives 

(Thaler & Sunstein, 2008)
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NUDGING IN GOVERNMENT

Nudge units UK, NL, etc.

4

Health-related
contexts

Flanders

Local
Initiatives

External
Partners



Norm nudging

Social pressure & 
appropriate within-
group behaviour

Moral nudging

Benefits for individual
& society
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MORAL NUDGE
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Attitudes

SEDs
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NudgeIntervention

Pre-nudge

Post-nudge

‘Soft’ 
Policy 

Toolbox

‘Hard’ 
Policy 

Toolbox

Sustainable 
behavior 
change

Interest in mode
Active travel

Public transport
Carsharing

Trip 
type

Interest in mode
Active travel

Public transport
Carsharing

Trip 
type



62.0%
68.5%

FEM UNI
FT child

20.5%

44.5%

AVERAGE AGE
38.5N=292



ATTITUDES
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Overall benefits



0,545

3,16

4,018

Norm nudging
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6,632

3,139

1,527

Moral nudging

PAIRED SAMPLE T-TESTS
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MULTIPLE REGRESSION

Norm nudgingMoral nudging

Attitudes AttitudesNo Children Younger

Female No Driving License

Higher Income Attitudes



CONCLUSION
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